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Jessica Barry, President &  
Creative Director

Ms. Barry is a 1997 graduate of saa, 
and has 14+ years of experience as an 
award-winning art director in various 
agencies in Dayton and Cincinnati. 
She has been instrumental in creating 
campaigns for companies such 
as Anheuser Busch, Duncan Toys 
Company, Huffy Bikes, Dell, The Iams 
Company, The Longaberger Company, 
and the school of advertising art. 
Jessica has been honored with four 
Gold ADDY/Hermes and three Judge’s 
Choice Awards by the Greater Dayton 
Advertising Association. She was also 
awarded a Gold and Silver ADDY from 
the District Five Advertising Federation. 
Jessica’s work has also been honored 
by GDUSA magazine, the American 
Institute of Graphic Arts [AIGA], the 
Columbus Society of Communicating 
Arts [CSCA], Art Center Dayton, and the 
Admissions Marketing Report. In 2011, 
Jessica received a Dayton Business 
Journal “Forty Under 40” award, which 
honors the region’s up-and-coming 
leaders. In 2009 and 2010, Jessica was 
nominated as Educator of the Year by the 
Greater Dayton Advertising Association. 
She is currently studying management 
at Antioch University Midwest. Jessica 
is saa’s president overseeing the 
admissions process, advertising,  
and the future growth of saa.

Nathan Summers, Vice President & 
Director of Human Resources

Mr. Summers has a Bachelor’s of 
Science degree in Biology from the 
University of Notre Dame. Nathan has 
served saa in a variety of positions over 
the last 11 years. He serves as vice 
president, registrar, office manager, and 
director of human resources. 

Matthew Flick, Vice President, 
Creative Director, & Instructor

Mr. Flick has 15+ years of industry 
experience as an award-winning art 
director while working at advertising 
agencies in Dayton and Cincinnati. His 
clients have included Titleist, FootJoy 
Worldwide, IMG Canada, PGA Tour  
 
 

professional Mike Weir, Pediatrix, 
and others. Matt’s work has received 
numerous awards by organizations 
including the Greater Dayton Advertising 
Federation [GDAA], the District Five 
Advertising Federation, the American 
Institute of Graphic Arts [AIGA], the 
Columbus Society of Communicating 
Arts [CSCA], Admissions Marketing 
Report, and GDUSA magazine. Matt 
has been awarded four Gold ADDY/
Hermes awards by the Greater Dayton 
Advertising Association and a Silver 
ADDY from the District Five Advertising 
Federation. In 2011, Matt received a 
Dayton Business Journal “Forty Under 
40” award, which honors the region’s 
up-and-coming leaders. Matt was 
named Educator of the Year by the 
Greater Dayton Advertising Association 
in 2009, and was nominated again in 
2010. Matt serves as vice president, 
creative director, and instructor, teaching  
graphic design. 

Linda Potter, Owner & Counselor

Ms. Potter has a Master’s Degree in 
Counseling from Wright State University 
with post-master’s coursework at the 
University of Dayton. Linda studied art 
at Miami University before becoming 
a counselor. She has been exposed to 
art and design through her many family 
members who are artists. She is a 
Licensed Professional Clinical Counselor 
with more than 25 years of experience 
in the mental health field, including 15 
years as a supervisor/manager. Linda 
provides counseling services to saa 
students, participates in the admission  
of new students, and manages finances.

Tim Potter, Owner 

Mr. Potter has forty+ years of advertising 
art/college administration experience. 
He has worked as a graphic designer in 
art studios, advertising agencies, and 
corporate art departments, and as a 
director of graphic design at a national 
publishing company prior to founding  
the school of advertising art in 1983.  
Tim was awarded the Silver Medal 
[lifetime achievement] from the 
American Advertising Federation  
in 2005.

Tamara Arment, Financial  
Aid Representative

Ms. Arment has 21+ years of financial 
aid experience at four different colleges. 
She holds an Associate Degree of 
Applied Science in Data Processing 
Technology from Somerset Community 
College, a Bachelor’s Degree in General 
Studies and a Master’s Degree in Public 
Policy and Administration, both from 
Indiana University at South Bend. Tamara 
assists with the financial aid process and 
administers student accounts.

Sally Athmer, Librarian

Ms. Athmer has a Bachelor’s Degree 
in English from Bowling Green State 
University. She has experience in both 
public school libraries and college 
libraries. She worked in the educational 
publishing field for more than fifteen 
years as an editor, and has experience 
in technical writing and newsmagazine 
publishing. Sally is the saa librarian and 
also assists staff and students with 
researching, editing, and proofreading.

Michael Bonilla, Instructor

Mr. Bonilla has 38+ years of experience 
in advertising and fine art. His award-
winning paintings are sought after 
nationally and internationally. During his 
career, he has received many advertising 
illustration awards from: New York  
Art Director’s Club, The Visual Club  
N.Y., Print Regional Design Annual,  
Art Director’s Club of Cincinnati, CSCA, 
Greater Dayton Advertising Association, 
and others. His work has been featured 
in many exhibits, most recently in the 
Annual Dayton Area Works on Paper 
juried show at Rosewood Gallery in 
Kettering, Michael teaches traditional 
drawing and painting. 

Perry Edwards, Instructor

Mr. Edwards is a 1986 graduate of saa 
and has 27+ years of experience in 
computer graphics, working as a graphic 
designer and providing training in various 
art studios and Fortune 100 corporations. 
His current focus is mainly 3D animation 
and illustration for which he has won 
ten international awards. Perry teaches 
advanced computer graphics, computer 
animation, and computer illustration.

Jessica Barry Matthew Flick Nathan Summers Linda Potter Tamara Arment Sally Athmer

Michael Bonilla Perry Edwards Tracy Gardner Scott Gibbs Cathy Graves Laura Halsey

Abbie Heaney Jennifer Patterson 
Lorenzetti

Tony Lupia Michelle Moor John Morris Amy Niswonger

Craig Patrick James Pierce Andrea Renner John Rossi Wil Rowland Jennifer Sivak

Joanie Spain Rachel Summers Ricardo Thompson Norm Vallone Karen Walker Donnell Wiggins

FACULTY & STAFF



48 49

FACULTY & STAFF

school education in the U.S. Jim has 
served as an associate professor of 
management and communications, 
teaching many intensive writing courses 
at Eastern Iowa Community College, 
Wright State University, and Capitol 
University. Jim teaches GE101 English 
and GE203 Professional Presentation.

Andrea Renner, Recruitment 
Coordinator & Recruiter

Ms. Renner is a 2004 graduate of saa, 
and has worked as a senior computer 
graphics artist for The Berry Company 
located in Dayton, Ohio. Andrea is 
currently serving as both recruitment 
coordinator and as a recruiter for saa. 
She also works as a freelance graphic 
designer with regional clients to create 
print advertising.

John Rossi, Instructor

Mr. Rossi has over ten years experience 
in the field of commercial photography, 
and has shot for clients locally, nationally, 
and internationally. His skills include 
valuable Photoshop techniques and 
photography practices. John attended 
Kent State University and is a graduate  
of the Ohio Institute of Photography.  
An avid fine arts photographer, his  
work has been featured at galleries.  
John teaches photography. 

Wil Rowland, Recruiter

Mr. Rowland graduated from Cecil 
Community College in Northeast 
Maryland with three degrees in art: 
Graphic Design, Drawing/Painting, and 
Ceramics/Sculpture. Wil is an award-
winning artist and has done freelance 
art and illustration for over four years. 
Wil has had work published by Word 
Aflame Publications, has created COSI’s 
mascot design, and continues to work as 
a freelance artist with clients throughout 
the U.S. Wil is currently a recruiter  
and loves sharing the world of art  
with students.

Jennifer Sivak, Instructor

Ms. Sivak has over 15 years of 
experience in marketing, advertising, 
writing, and project management.  
Her work has been featured in several 

Ohio publications, and she has had 
the privilege of working on a variety of 
national accounts in industries including 
telecomm, retail, renewable energy, and 
finance. Jennifer continues to consult 
and write on a freelance basis while 
teaching GE202 Copywriting and  
GE103 History of Advertising.  
She obtained a B.A. from Marietta 
College and an M.B.A. from Indiana 
Wesleyan University.

Joanie Spain, Director of Public 
Relations & Career Services

Ms. Spain holds a Bachelor’s of 
Arts degree in Humanities from 
Antioch University Midwest. She 
networks extensively with graphic 
design professionals and professional 
associations, listening to their needs 
and exploring ways saa can meet those 
needs. Joanie also spends time getting 
to know saa students individually—their 
talents, strengths, personalities, and 
goals. She then helps to connect the 
industry’s needs to the students’ talents.

Rachel Summers,  
Admissions Assistant

Ms. Summers has 11+ years experience 
in financial aid administration, office 
management, and legal assistance.  
She has held a variety of positions  
at saa, and currently works as an 
admissions assistant. 

Ricardo Thompson, Instructor

Mr. Thompson is a 2004 graduate  
of the school of advertising art. During 
his career Ricardo has held several  
titles including graphic designer,  
web designer, senior interactive 
designer, and web manager while 
working for clients including Rogers and 
Andrews Jewelers, Toyota, AT&T, DP&L, 
Lexis-Nexis, and the Victoria Theatre 
Association. Ricardo has numerous 
design awards including a District  
Five GOLD ADDY as a student in the 
self-promotional category. Ricardo has  
8 years experience in graphic design, 
and more than 6 years of web/interactive 
experience. He teaches web and 
interactive design. 

Norm Vallone, Instructor

Mr. Vallone attended Syracuse University 
and has 31+ years of marketing and 
advertising agency experience. He 
founded MessageWorks, Inc., a 
marketing communications consulting 
firm, in 1993. Norm has worked with 
such clients as Harley-Davidson, Minolta 
Copiers, Reynolds & Reynolds, and  
NCR Corporation. Norm teaches  
GE201 Marketing and GE203 
Professional Presentation.

Karen Walker, Admissions Assistant

Ms. Walker is a graduate of Bowling 
Green State University. She has been 
teaching in the Dayton area for 17+ years 
and has lived in Kettering, Ohio, her 
entire life. Ms. Walker calls prospective 
students and schedules interviews with 
the admissions team. Karen loves to 
see the beautiful artwork and talk with 
prospective students about their future 
goals and dreams.

Donnell Wiggins, Recruiter

Mr. Wiggins is a 2007 graduate 
of Wilberforce University and is 
pursuing a Master’s Degree at Wright 
State University. He has worked in 
higher education for over 4 years, in 
admissions, financial aid, and academic 
support. He enjoys being involved with  
a mentoring program for at-risk kids in  
the Cincinnati area. Donnell is currently  
a recruiter for saa. 

Tracy Gardner, Financial Aid Director 
and Admissions Representative

Ms. Gardner has 18+ years experience in 
higher education. Throughout her career 
she has worked in financial aid, career 
services, and recruiting. She serves as 
Financial Aid Director, managing the 
financial aid process and administering 
student accounts. Tracy also coordinates 
student activities, serves as an advisor 
to the student senate, and interviews 
potential students for admission.

Scott Gibbs, Instructor

Mr. Gibbs received his art education at 
the Worcester Museum of Fine Arts and 
served as a studio assistant for five years 
in both Manhattan and Paris. Scott has  
pieces featured in the Smithsonian and 
his awards include two Montgomery 
County Visual Arts Fellowships in the 
Master Category, and a residency at 
the prestigious Contemporary Artists 
Center in North Adams, Massachusetts, 
followed by a showing at the First Time 
Gallery [North Hampton] in October of 
2005. Scott teaches GE102 History of 
Art, oversees the saa Fine Art Club, and 
teaches Saturday Morning Art Classes.

Cathy Graves,  
Admissions Coordinator

Ms. Graves has been working with 
children and young adults for the past 
26+ years. She is presently a CASA for 
the juvenile court system, advocating 
for the rights of abused and neglected 
children. For the last 15 years she has 
also worked as the office manager of 
her family’s business in Versailles, Ohio. 
Ms. Graves calls prospective students 
and schedules interviews with the 
admissions team. She also coordinates 
the admissions process. Cathy enjoys 
sharing what saa has to offer with 
prospective students and hearing them 
get excited about their future plans.

Laura Halsey, Instructor

Ms. Halsey is a Cum Laude graduate of 
the University of Dayton with a BFA in 
Visual Communication Design. Laura also 
holds an Associate of Applied Science in 
Visual Communication from Sinclair  
 

Community College. Laura is an award-
winning art director and copywriter with 
11+ years of experience. Currently, she 
is a successful freelance art director 
working with both local and national 
clients. Laura teaches graphic design.

Abbie Heaney, Admissions Assistant

Ms. Heaney worked in the travel industry 
for 21+ years. Abbie processes admission 
applications and enrollments and helps 
with other office duties. She enjoys  
being a part of the admissions team  
and working with staff and students.

Jennifer Patterson Lorenzetti, 
Director of Education &  
Academic Instructor

Ms. Lorenzetti holds an M.S. in College 
Student Personnel Services and a B.A. 
in History, both from Miami University. 
The owner of Hilltop Communications, 
she has 13+ years of experience in 
technical, corporate, and magazine 
copywriting; marketing research; editing; 
and professional speaking. As director of 
education, her duties include preparation 
of the academic curriculum and 
supervision of all academic instructors. 
She teaches GE202 Copywriting and 
GE103 History of Advertising. 

Tony Lupia, Instructor

Mr. Lupia has a degree in Journalism 
with a minor in Systems Engineering 
from the University of Dayton and 
a Master’s in Information Systems 
Management from Ohio State University. 
Tony is a certified literary agent and 
has been involved with the publishing 
industry for over 36 years. He also has 
taught a variety of writing classes at both 
the high school and college levels for 
the past 26+ years. Tony teaches GE202 
Copywriting and GE101 English.

Michelle Moor, Instructor

Ms. Moor earned a Bachelor’s of Fine 
Arts degree from the Columbus College 
of Art and Design, where she majored 
in Advertising Design. Her professional 
advertising career spans 18+ years, 
including positions as graphic designer, 
art director, and creative director at 
various art studios and advertising 

agencies. She has been awarded 
numerous national graphic design and 
marketing awards. Michelle teaches 
graphic design.

John Morris, Maintenance Supervisor

Mr. Morris’ career spans fifty years, 
with corporate positions of responsibility 
in the areas of sales, admissions, and 
marketing. John is responsible for the 
maintenance, cleaning, and overall 
upkeep of the building as well as the 
property of saa.

Amy Niswonger, Instructor

Ms. Niswonger is a graduate of Miami 
University with a dual degree in graphic 
design and marketing. During her 
professional career she has worked for 
several international clients including 
JCPenney, Toys R Us, Procter & Gamble, 
Frito-Lay, and Time Warner Cable. 
Utilizing both her design and marketing 
background, Amy has won many local 
design awards including a Gold ADDY/
Hermes Award in the Best in Self-
Promotion category. In 2010, she was 
named Educator of the Year by the 
Greater Dayton Advertising Association. 
Amy teaches graphic design. 

Craig Patrick, IT Administrator

Mr. Patrick’s career spans 31+ years 
in the graphic arts industry with 
responsibilities ranging from customer 
service manager to vice president of 
the largest typographer in Cincinnati. 
Ten years ago Craig started his own 
IT business targeting the educational 
and graphic art industries. Craig is 
responsible for all IT functions and 
system maintenance at the school and 
also spends time with the students, 
assisting in resolving hardware and 
software issues.

James W. Pierce, Instructor

Mr. Pierce has extensive business 
experience, having worked for over 25 
years as a CEO of public corporations in 
Florida, Michigan, Iowa, and Ohio, also 
serving as a senior business analyst 
helping to improve profitability, and as a 
regional marketing manager for one of 
the largest providers of public charter 
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CURRICULUM

Year Two, Semester 1

Total hours/credits: 20

GRD251 Art Direction &  
Copywriting: 4 credits

Students will work with both print  

and interactive collateral to develop  

a campaign project for a client. Students 

will be responsible for creation of copy 

for all pieces in the campaign. The 

project will be produced and presented 

at the end of the course.

WEB201 Intermediate  
Web/Flash: 4 credits

Students will be introduced to Adobe 

Flash and learn the fundamentals of 

motion design and timelines and how 

Flash can be used in designing for  

the web.

ELT201 Advertising Art  
Elective: 3 credits

Students will chose one elective from 

the following list to further develop 

their skills and work toward a second 

complementary concentration to their 

graphic design focus: Intermediate 

Photography, Intermediate Traditional 

Illustration, Intermediate Digital 

Illustration, and Advanced Interactive 

Concepts. Registration for electives will 

be on a first-come, first-served basis. 

MKT201 Marketing: 4 credits

Students will learn to effectively identify, 

address, and communicate with a target 

market. Marketing will be presented  

as the larger context in which  

advertising lives.

PRO251 Advanced Professional 
Development: 3 credits

Projects include: resume and cover  

letter content and design, and creation  

of personal identity set. Job readiness 

seminars, speakers, and guests include: 

portfolio reviews and mock interviews; 

introduction to professional organizations 

and networking; business etiquette; 

introduction to creative and professional 

placement services; discussions  

of transitioning from student to  

design professional.

PRO261 Business of Graphic  
Design: 2 credits

Students will explore business skills 

needed in the advertising field. Course 

will cover the creation of contracts, 

invoices, proposals, and time sheets. 

Skills needed for completing freelance 

graphic design projects will also  

be covered.

Year Two, Winter term

Total hours/credits: 3.5

PRO299 Externship: 3.5 credits

Students will be assigned to design 

firms, advertising agencies, or small 

businesses for a four-week externship. 

This experience allows the student 

to be submersed in the advertising 

environment and give students “real 

world” experience as a graphic designer 

in a professional context.

Year Two, Semester 2

Total hours/credits: 14

GRD299 Portfolio  
Completion: 8 credits

Students create a final portfolio using 

all the skills they have acquired over 

two years. The students work to refine 

projects and prepare themselves for 

employment in the design industry.

ELT299 Portfolio Electives: 3 credits

Students create a second portfolio using 

all the skills they have acquired over 

two years in a second complementary 

concentration. The students work to 

refine projects, creating a secondary 

portfolio and preparing themselves for 

employment in the design industry. 

The following electives are available: 

interactive portfolio, photography 

portfolio, traditional illustration portfolio, 

and digital illustration portfolio.

COM101 Professional  
Presentation: 3 credits

Students will learn effective  

business communications strategies  

for interpersonal, small group/team,  

and large group communications.  

The focus will be on the types of  

verbal communications most often 

required of a professional  

graphic designer.

Curriculum is subject to change.

This section outlines the courses that  

are required for each term of the  

two-year curriculum. 

Year One has three quarters. Year Two 

has two semesters and a winter term. 

Credits earned during your two years  

will meet all requirements needed to 

earn an Associate Degree of Applied 

Business in Advertising Art.

Year One/Quarter 1  

Total hours/credits: 21

GD101 Graphic Design Concepts & 
Communication: 4 credits

This introductory level course covers 

the following topics: logo design, 

typography, creativity, communicating 

with type, point-of-purchase displays, 

design theory principles, terminology, 

proofreading, career building, and  

design formats.

IL101 Illustration  
Monochromatic: 4 credits

This introductory course covers 

the following topics: mechanical 

illustration, art materials, the creative 

mind, illustration fundamentals, type 

illustration, and 3D illustration.

CG101 Computer Graphics 
Techniques & Procedures: 8 credits

This introductory computer graphic 

course covers the following topics:  

Mac OS, internet concepts, Photoshop, 

the grid, scanning, web design workflow, 

Microsoft Word, PowerPoint, InDesign, 

newsletters, magazine ads, Intro to  

X/HTML, CSS, and branding strategies.

GE101 English Composition: 5 credits

This academic course includes the 

mechanics of effective writing and 

comprehension and covers the 

importance of effective business 

communication. Students will be 

introduced to research MLA style  

and produce a quality research project 

on an art topic to be approved by the 

instructor. Students will also submit  

a minimum of four essays.

Year One, Quarter 2

Total hours/credits: 20

GD102 Graphic Design Problems & 
Solutions: 4 credits

This intermediate graphic design course 

focuses on the following topics: trade 

show exhibits, the history of design, 

advertising campaigns, and venue  

self-mailers.

IL102 Illustration  
Techniques: 4 credits

This intermediate illustration course 

focuses on the following topics: 

reflective color theory, color illustration, 

drawing heads and figures, portrait 

illustration, Photoshop illustration,  

and 3D illustration roughs.

CG102 Computer Graphics Desktop 
Publishing: 8 credits

This intermediate course focuses on  

the following topics: magazine design, 

tri-fold brochure design, Photoshop 

for the web, Dreamweaver, social 

awareness ads, menu design, and 

website administration.

GE102 History of Art: 4 credits

In this academic course, students will 

be introduced to the classics, starting 

with art from the Early Renaissance and 

ending with Post-Impressionistic works 

such as those of Cezanne and Van  

Gogh. Special emphasis is placed on 

how historically significant sculpture, 

painting, and artifacts as well as the 

cultures they represent can be used  

in today’s artistic environments.

Year One, Quarter 3

Total hours/credits: 20

GD103 Graphic Design Advanced 
Techniques: 4 credits

Students are introduced to more complex 

advertising topics such as: direct mail 

design, package design and photography, 

and freelance methodology. Students 

develop and present a presentation of 

several first-year graphic design projects.

IL103 Illustration Theory &  
Practice: 4 credits

Students explore book illustration, 

editorial illustration, figure drawing, 

and Cinema 4D, culminating with 

a presentation of several first-year 

illustration projects.

CG103 Computer Graphics 
3-Dimensional: 8 credits

Students explore event/product 

promotion, intermediate X/HTML 

and CSS II, Flash,® package design, 

studio photography, and professional 

development, culminating with a 

presentation of several first-year 

computer graphics projects.

GE103 History of  
Advertising: 4 credits

In this academic course, the history  

of graphic design within the advertising 

industry will be discussed, along with 

trends in the use of shape and color, 

as well as icons and type styles that 

personify the genres between the 1920s 

and today. Copyright and contract laws 

will be addressed. 
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2. �Plagiarized project [second time]: 

The student will be immediately and 

permanently dismissed, with no 

option of returning to saa.

3. �Final grade cards from previous saa 

terms will be subject to change.

4. �If a student fails a college term after 

the regraded plagiarized project is 

calculated into his or her grade card, 

the student will fail such term[s] 

according to rules and regulations 

regarding grading in this catalog.

5. �Any student whose project[s] has 

been determined to be plagiarized will 

not be eligible for the saa Honors List 

or Dean’s List.

Regrade Policy  

Year One students are permitted to redo 

one design project per term. The project 

may be redone once with the second 

grade substituted for the first, if better. 

Please note that a redo project will be 

graded no higher than 77%. In other 

words, any design project graded at 

77% or higher for the first grade will not 

qualify for a redo. All redo projects are 

due by 3pm on the last day of each term 

and must be submitted to the instructor 

who originally taught the project. 

Students are not permitted to redo any 

project within the academic courses. 

Year Two students are not permitted  

to submit redo projects. 

Late Project Policy

Ten [10] points will be deducted from  

the original grade each day the project  

is late. For example, if the original grade 

is 87% and is turned in two days late, 

the final grade will be 67%. 

If a student has an excused absence 

on the day a project is due, the student 

may turn in the project to the librarian 

by 3pm on the day the student returns, 

without losing points. If the absence 

is unexcused, the student will lose ten 

points for each day the project is late. 

Only the student may turn in the project. 

In other words, no other person may 

turn in the project for the student. It is 

the sole responsibility of the student 

to personally hand the project to the 

librarian. It is not the responsibility of the 

saa instructor or librarian to request the 

student to turn in the assignment.

Make-up Policy

Listed below are two circumstances 

where a student may qualify for a  

make-up schedule. 

Attendance Make-up Policy

If a student is absent for three or more 

complete consecutive days, the student 

may develop a make-up plan with 

each instructor whose projects were 

affected by the student’s absence. The 

President of saa, after conferring with 

the instructor[s] and the registrar, will 

accept or deny the request for a make-

up schedule agreement based upon, 

but not limited to, the following: current 

term status of the student’s attendance, 

grades, and regular scheduled class time 

remaining in the term.  

If the student does not meet the 

deadline for make-up work, the policy 

regarding late projects will go into effect. 

Please note that if a student is not able 

to return to college before the end of any 

term in either Year One or Year Two, the 

student will not have the opportunity to 

make up any missed project[s]. If the 

student fails due to zeroes on projects, 

the rules regarding failure go into effect.

Hardware Make-up Policy

If a student’s laptop or digital camera 

requires unavoidable maintenance or 

repair, the student may develop a  

make-up plan with each instructor 

whose projects were affected by  

the student’s hardware issues. The 

student must provide written proof  

to the registrar [invoice or work order] 

listing the dates of their hardware’s 

maintenance. After supplying written 

proof, the student must request a 

make-up schedule agreement from the 

registrar and negotiate new due dates 

with his or her instructors.

The student has one week from the 

date their hardware maintenance issues 

are resolved to complete the make-up 

schedule agreement. 

If the student does not meet the 

deadline for make-up work, the policy 

regarding late projects will go into effect. 

Please note that if a student is not able 

to resolve their hardware maintenance 

issues before the end of any term in 

either Year One or Year Two, the student 

will not have the opportunity to make up 

any missed project[s]. If the student fails 

due to receiving zeroes on projects, the 

rules regarding failure go into effect.

Satisfactory  
Progress Policy  

Students will receive a numeric grade 

for required projects and a term average 

grade for each course. In order to 

make satisfactory progress toward an 

Associate Degree, students are required 

to receive a term average of 77% or 

higher in each course.

Probation policy

A Year One or Year Two student will be 

put on probation if the student’s average 

in any course drops below 77% at the 

time interim grades are distributed.  

A student placed on probation in any 

term remains on probation until the  

end of the term.

Failure Policy

A term average below 77% in any course 

is considered failing. Students who fail 

or do not complete one or more courses 

are ineligible for graduation. Students 

who fail or do not complete an academic 

course are encouraged to make up the 

course either by repeating the course at 

saa or by successfully completing (with 

a grade of B or better) a comparable 

course at another institution of higher 

Attendance Policy

A student is considered absent if not in 

assigned classroom at the beginning and 

end of each period of class. Students are 

expected to be working on projects only 

for the course that they are attending. 

Students out of class for 10 minutes or 

longer will be marked absent. A student, 

at the discretion of an instructor, may be 

granted verbal permission to be out of 

class for a period of time that exceeds 

10 minutes, to be working on course 

projects in the college library. However, 

please note that if such permission is not 

granted to the student by the instructor, 

the student will be marked absent from 

class when student is out of class for 

10 minutes or longer during scheduled 

classroom times. Students are not 

permitted in any classroom [during class] 

other than their scheduled classroom. 

Sleeping during class is not permitted. 

If any student is observed sleeping by 

an instructor, the student is immediately 

dismissed for the remainder of the class. 

A dismissal due to sleeping is not an 

excused absence. 

Year One Policy

An absence and/or arriving late to class 

= 1/4 absence during 4-period days or 

1/6 during 6-period days. During Year 

One, if a student exceeds 5.5 unexcused 

days absent in a quarter, the student 

is dismissed from saa and will not 

receive credit on their transcript for that 

quarter. See the Readmission Policy for 

information about returning to saa.

Students who miss 5 or 6 academic 

classes will automatically drop a 

letter grade. If a student exceeds six 

unexcused periods of absence in an 

academic class, the student is dismissed 

from the class and will not receive credit 

for that class on their transcript. See  

the Academic Course Failure Policy  

for information about repeating or 

transferring an academic class. A 

student’s financial aid may be affected 

by dropping an academic course. 

Year Two Policy

Students cannot exceed 10% unexcused 

absenteeism in any course, based on the 

number of meeting times per course.  

In other words, if a course meets 30 

times during the semester, the student 

is allowed to miss three of those 

periods without an approved excuse.  

Allowable unexcused absences will be 

rounded if the number of meetings is 

not equally divisible by 10. For example, 

students attending a course that meets 

34 times during the semester will be 

allowed three unexcused absences, but 

students attending a course that meets 

35 times during the semester will be 

allowed four unexcused absences. If the 

student exceeds their allotted number 

of unexcused absences in a course, the 

student will fail that course.  

Winter Term/Externship

Students with more than two unexcused 

absences will automatically fail the 

Externship course. 

Excused Absences 

The following is a list, which includes, 

but is not limited to, absences from 

regular classes, which saa may possibly 

excuse. All decisions regarding excused 

absences from regular classes are at the 

discretion of the President of saa. Formal 

documentation must be submitted to 

saa to verify that they conform to the 

requirements listed here. Documentation 

must include a phone number, which saa 

may call for verification.

• �Hospital care/surgery

• �Doctor appointments

• �Death of immediate family member

• �Viewing and/or funeral

• ��Summons to appear/required to  

appear in court

• �Jury duty

Note: This list is subject to change at 

any time. Excused absences will be 

evaluated, and possibly limited, at the 

discretion of the president. Excused 

absences will be reviewed on a case-by-

case basis for the Externship course.

Grading Scale

Students receive reports of their grades 

at the end of each term. Numerical 

grades fit within the following categories:

100–93 	A   Excellent

92–85	 B   Good

84–77 	 C   Satisfactory

76–0	 F    Failing

Plagiarism

Students are prohibited from plagiarizing 

the work of another and submitting it as 

their own. Plagiarism includes, but is not 

limited to, the presenting as one’s own: 

ideas, designs, drawings, photography, 

or words of another. saa shall have the 

sole discretion to determine whether  

a student’s work is plagiarism. 

If there is any suspicion on the part of 

the instructor regarding whether the 

work being turned in is the student’s,  

saa reserves the right to verify its origin 

in the following ways:

1. �Reviewing the source files for  

the project.

2. �Requiring the student to demonstrate 

their skills in front of their instructor 

and/or other saa faculty and staff.

3. �Requiring the student to show 

thumbnails and/or brainstorming 

materials used in the creation of  

the project.

A student who has submitted a 

plagiarized work or project shall be 

subject to, but not limited to, the 

following consequences:

1. �Plagiarized project [first time]: The 

student will be required to redo the 

project in order to qualify for a regrade. 

Regrade may not exceed 77%.
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The $100 enrollment fee [$50 before 

January 1] is refundable if the college 

is notified in writing within 5 days of 

signing the enrollment agreement, but 

prior to the commencement of classes.  

A student’s enrollment may be 

terminated temporarily or permanently  

by saa for nonpayment of tuition and 

fees. Refunds will be made within 

30 days of the date of withdrawal 

determination and may be credited  

to a student’s account. saa will  

calculate refunds under the Statutory Pro  

Rata Refund Policy [first-time, first-term 

students only] or State of Ohio Refund 

Policy and the Institutional Refund 

Policy. The method providing the most 

favorable refund to the student will 

be used. All refunds are based on the 

specific amounts of each term’s tuition 

and fees. Each quarter is 11 weeks. Each 

semester is 15 weeks. 

A student who wishes to withdraw from 

the college must notify the saa Director 

of Financial Aid either in writing, in 

person, or by telephone. In the absence 

of any notification a student will be 

assumed to have withdrawn after  

10 consecutive days of absence.

Statutory Pro Rata Refund Policy

[This applies only to students in the first 

payment period, first term, of their first 

year]. Withdrawal within the first 60% 

of the term - Pro Rata refund less any 

unpaid charges.

Return of Title IV Funds Policy

For any student terminating their 

program of study after entering the 

school of advertising art and before 

completing at least 60% of the payment 

period or period of enrollment [the term 

the student was currently enrolled in], 

the statutory Return of Title IV Funds 

policy will be implemented. This policy 

will calculate the amount of financial  

aid funds earned by the student during 

their enrollment. 

The school of advertising art will 

calculate the amount of Title IV aid that 

was earned based on a payment period 

basis [per term]. Refunds will continue  

to be calculated by the enrollment 

period. The institution will determine:

1. �The Title IV aid disbursed or that  

could have been disbursed.

2. �The percentage of Title IV aid  

earned by the student.

3. �The amount of Title IV aid earned  

by the student.

4. �The total Title IV aid to be disbursed  

or returned.

5. �The amount of unearned Title IV 

aid to be returned by the school of 

advertising art.

6. �The amount of unearned Title IV  

funds to be returned by the school  

of advertising art.

7. �The initial amount of unearned Title IV 

funds to be returned by the student.

8. �The final amount of unearned Title IV 

funds to be returned to each program 

by the student.

The following is the saa, inc. policy for 

refunds back to Title IV programs:

1. �First to receive refund: Federal Direct 

Loans, up to amount disbursed.

2. �Second to receive refund: Federal 

Direct PLUS, up to amount disbursed.

3. �Third to receive refund: Pell, up to 

amount disbursed.

4. �Fourth to receive refund: ACG, up to 

amount disbursed.

5. Fifth to receive refund: Student.

The student will be responsible for any 

tuition, fees, books, or equipment not 

covered by Title IV funds.

Information Regarding 
Third-party Refunds/Return 
of Funds

The best source of information regarding 

third-party refunds or return of funds is 

the Director of Financial Aid. Important 

information is also available in the 

document titled “The Student Guide,” 

for the current financial aid year from  

the U.S. Department of Education. 

State of Ohio Refund Policy

Withdrawal within 1st calendar week: 

75% Refunded

Withdrawal within 2nd calendar week: 

50% Refunded

Withdrawal within 3rd calendar week: 

25% Refunded

Withdrawal within 4th calendar week: 

0% Refunded

Institutional Refund Policy

Withdrawal within 1st calendar week: 

25% Retained

Withdrawal within 2nd calendar week: 

50% Retained

Withdrawal within 3rd calendar week: 

75% Retained

Withdrawal within 4th calendar week: 

100% Retained

Special Cases

In case of a prolonged illness, accident, 

or a death in the family, a judgment 

will be made by the President of saa to 

consider as to whether a refund is fair 

and reasonable to both parties. Fees for 

special projects will be refunded in full if 

the projects the fees were intended to 

cover have not begun. All late fees are 

non-refundable.

education. This transfer course is subject 

to the same rules and regulations as any 

other course transferred into saa. Please 

check with the Director of Education 

before registering for a course at another 

college to ensure compliance with  

saa requirements.

At the discretion of the Director of 

Education, the student may also repeat 

the course by independent study with 

an academic instructor in the discipline. 

Students interested in pursuing this 

option are encouraged to meet with  

the Director of Education as soon  

as possible. 

Withdrawal Policy

Year One Policy: Students who 

withdraw from a course on or before 

the last day of week 1 of classes will 

receive no notation on their transcript 

about enrollment in the course. Students 

who withdraw from a course between 

the first day of week 2 of the term and 

the last day of week 8 of the term will 

receive a transcript notation of “W.”  

Students who withdraw from a course 

from the first day of week 9 through 

the end of the term will receive a “WP” 

if their class average is passing at the 

time of withdrawal and a “WF” if their 

class average is failing at the time of 

withdrawal.  Grades of “W,” “WP,”  

and “WF” are not calculated into  

the final GPA.

Year Two Policy: Students who 

withdraw from a course on or before 

the last day of week 1 of classes will 

receive no notation on their transcript 

about enrollment in the course. Students 

who withdraw from a course between 

the first day of week 2 of the term and 

the last day of week 14 of the term will 

receive a transcript notation of “W.”  

Students who withdraw from a course 

from the first day of week 15 through  

the end of the term will receive a “WP” 

if their class average is passing at the 

time of withdrawal and a “WF”  

if their class average is failing at the time 

of withdrawal. Grades of “W,” “WP,” 

and “WF” are not calculated into  

the final GPA.

Readmission Policy

A student who has completed one or 

more terms and has withdrawn for a 

period of one term or more may be 

permitted to re-enter the following year, 

at the discretion of the President of saa. 

The student may be required to forfeit 

previously completed terms. A student 

readmitted to saa agrees to follow all 

stated Rules and Regulations.  

If a student fails a term and has to 

leave the college, they may reapply for 

admission the following year. They must 

meet the criteria of having paid all past 

fees, and they must not have exhibited 

conduct detrimental to the education or 

welfare of other students or themselves, 

extreme absenteeism, or destruction of 

property. When the student repeats a 

term or a course, the new grades replace 

the grades for the failing term. If the 

student returns and fails an additional 

term, the President of saa will make the 

final decision regarding readmission.

Approval for Readmission  

The President of saa will evaluate and 

make the decision to approve any 

requests for readmission. The president 

will consider the work ethic, attitude,  

and motivation that were exhibited  

by the student while attending saa.  

A student granted readmission may 

be required to take additional terms of 

instruction for programs and/or courses 

that have been added since the student 

attended saa due to changes in  

the curriculum.

Required Completion Rate 

No part-time program is available.  

Thus all students are advised to 

complete the Associate Degree Program 

in the prescribed three-quarter and  

two-semester period. 

Graduation Requirements 

Successful completion of all courses 

with a cumulative grade average of at 

least 77% in each course is required. 

Completion and acceptance of portfolio 

pieces within the required deadline and 

full payment of all tuition and fees are  

also required for graduation. 

Upon graduation, each student will 

receive an Associate Degree of Applied 

Business in Advertising Art documenting 

his/her education at the school of 

advertising art. Associate Degrees are 

presented to the graduating students  

at the saa graduation ceremony. 

Student Cancellation/ 
Termination Policy

Applicants who have not visited the 

school prior to enrollment will have 

the opportunity to withdraw without 

penalty within three business days 

following either the regularly scheduled 

orientation procedures or following a tour 

of the school facilities and inspection of 

equipment where training and services 

are provided.

All monies paid by an applicant must be 

refunded if requested within five days 

after signing an enrollment agreement 

and making an initial payment. An 

applicant requesting cancellation 

more than five days after signing an 

enrollment agreement and making an 

initial payment, but prior to entering 

the school, is entitled to a refund of all 

monies paid minus a registration fee of 

15% of the contract price of the program, 

but in no event may the school retain 

more than $150.

Refund Policy   

No payments will be accepted by saa 

until a student is formally accepted and 

an enrollment agreement is completed. 

All tuition and fees paid are refundable 

prior to the commencement of classes, 

with the exception of the enrollment fee.  
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Property Damage  

Damage to saa property is prohibited. 

This includes all saa property and 

belongings, such as vending machines, 

furniture, equipment, carpeting, 

computer hardware or software, parking 

lot, lawn, etc. Action taken following 

any physical damage inflicted on the 

aforementioned may include payment  

for damage and permanent dismissal 

from saa. Permanent dismissal of any 

student may be determined by the 

amount of monetary damage to saa 

property at the discretion of  

the President of saa.

Warning Against  
Illegal Downloading

Students must not illegally download 

creative content, including but not limited 

to any licensed materials or intellectual 

property of another, music, movies, or 

other entertainment media using the 

Internet connection provided by the 

school of advertising art, inc. It is against 

the law, and also against saa policy 

to illegally download such materials. 

If it is discovered that a student has 

ignored this ban on downloading, the 

student takes full responsibility for his/

her actions and will indemnify and hold 

harmless the school of advertising art,  

inc. including all costs, attorney fees,  

or lost instructor and/or administration 

staff fees associated with the defense  

of any claim.

Field Trips

Field trips to advertising agencies, 

design studios, printers, museums, 

etc. are not required. However, it is 

recommended that students participate 

in such trips away from saa in the 

presence of an instructor. Valuable 

information may be learned by students 

who choose to attend these field 

trips. saa holds no responsibility for a 

student’s safety, personal belongings, 

or well-being. Students will not hold saa 

liable for any injuries incurred traveling 

to, returning from, and while participating 

in such optional field trips. If the student 

does not attend the field trip, the student 

will be required to complete additional 

work and/or remain in class during the 

time of the field trip or he/she will be 

considered absent.

Recreational or Sports 
Related Activities on saa 
Property

saa provides various leisure and sports 

equipment for students who choose 

to participate in recreational activity on 

the physical property of saa. Please 

note that saa holds no responsibility for 

a student’s well-being at saa, neither 

inside the building nor on the outside 

physical property at any time. 

Drug Free School & 
Workplace Policy

The unlawful possession, use, or 

distribution of alcohol or illicit drugs in 

the building, on school property including 

the parking lot, or in connection with any 

college activity is strictly prohibited. This 

prohibition applies to all saa students, 

their guests, and all employees.

Legal Sanctions

Persons suspected of violating laws 

dealing with alcohol or illicit drugs can  

be charged under local, state, or federal 

laws. In Kettering, Ohio, charges are 

usually brought under the laws of the 

State of Ohio if you are arrested by the 

Kettering Police Department.

Examples of State of Ohio Drug  
and Alcohol Penalties

1. �Trafficking of drugs—Mandatory 

minimum fine of up to $20,000;  

6 months to ten years imprisonment.  

If the offense takes place on the 

grounds of a school, the penalties  

are more severe.

2. �Possession of cocaine—6 months  

to 5 years imprisonment and a 

maximum fine of $2,000 for  

first-time offenders. 

3. �Operating a vehicle while 

intoxicated—3 days mandatory 

imprisonment to a maximum of  

6 months; license suspension,  

up to $1,000 fine, 6 points on  

driver’s license, and high-risk 

insurance [average yearly cost  

of $1,500–$2,000].

Examples of Health Risks

There are various risks associated with 

the use of illicit drugs and the abuse 

of alcohol. Some of the more common 

problems are listed here:

1. �Marijuana: use can lead to an increase 

in heart rate up to 50%, acute anxiety, 

and tremendous mood swings. There 

is a potential for long-term physical 

and psychological damage. 

2. �Cocaine: use can effect the brain  

in seconds and can result in heart  

or respiratory failure.

3. �Crack: use can lead to deep 

depression and intense dependency  

in a short period of time.

4. �Amphetamines: use increases heart 

and breathing rates, raises blood 

pressure while causing blurred vision, 

dizziness, lack of sleep, and anxiety. 

Body chemistry is upset, which can 

lead to long-term physical problems.

5. �Alcohol: use can lead to a false and 

misleading feeling of confidence 

and control. Liver, brain, heart and 

stomach destruction goes on even 

without apparent symptoms. Use 

for a period of time often causes 

dependency and may be fatal. 

Symptoms of intoxication include 

dizziness, blurred vision, staggering, 

delayed reflexes, and bad judgment 

due to the feeling of confidence.

Late Fees

When tuition and fees are not paid on 

or before the due date, a late fee is 

assessed. A $25 late fee is assessed for 

payments made 2–10 days late, and a 

$50 late fee is assessed for payments 

made thereafter. All late fees are  

non-refundable.

Late Balance

If a student’s saa tuition balance has 

not been paid in full by the 15th day of 

the current term, that student will be 

immediately dismissed from the school 

of advertising art and receive no credit 

for any courses taken.

An exception may be made if one of the 

following special circumstances applies:

1. �Student has initiated a consultation 

with the saa Financial Aid Director, 

prior to the above deadline.

2. �Student has met with the saa  

Financial Aid Director and arranged  

a comprehensive payment plan for  

the total balance of their tuition,  

prior to the above deadline.

3. �Student has returned all requested 

financial aid paperwork to the saa 

Financial Aid Director to be processed, 

prior to the above deadline.

4. �Student and saa Financial Aid Director 

have made a payment agreement 

and student is currently showing 

cooperation in said agreement,  

prior to the above deadline.

The student’s balance, including all fees, 

must be paid by graduation. If a student 

has an outstanding balance at the time of 

graduation, the student will be permitted 

to walk at the graduation ceremony, but 

their Associate Degree will be withheld 

until their balance has been paid in full.

Supplies

Students are required to purchase a 

variety of art supplies. saa has arranged 

with United Art and Education to provide 

art kits that contain the needed and 

required supplies. If a student has been 

informed that their financial aid being 

processed by saa will not pay for their 

required art kit, the student is required  

to purchase the art kit by check or 

money order [payable to saa] on the first 

day of the term. If a student’s financial 

aid paperwork is being processed, but 

is not completed as of the first day of 

class in the current term, the student is 

obligated to purchase the art kit on the 

first day of the term. When the student’s 

financial aid paperwork is completed and 

if it is determined that the financial aid 

may cover all or part of the art kit fee, 

the student will be reimbursed at such 

time. If the student does not pay the full 

amount for the art kit, he/she will not 

receive the kit.

Note: The student will be unable to 

begin design projects without the art kit. 

If the student has not purchased the art 

kit by 3:00pm on the fourth school day  

of the term, the student will be 

dismissed from saa.

Library Rules & Regulations 

Access to the saa library and saa printers 

are available only while the college is 

open and specifically during the following 

school hours: Monday through Thursday, 

8:00am to 5:00pm; Friday, 8:00am to 

3:00pm. All books and materials must be 

checked out and returned to the college 

librarian. Items may be checked out for 

one day. All items must be returned on 

their due date. Knowing the correct due 

date is the responsibility of the student. 

Removing any materials from the library 

without checking them out is grounds 

for immediate and permanent dismissal 

from saa. 

Late fees are $1.00 per day. If an item  

is not returned within two days of its  

due date or returned damaged, the  

cost of the item will be added to the 

student’s account. 

All library fees must be paid in full  

in order to qualify for entering the  

next term and in order to graduate. 

Dress Code  

Students who choose to wear clothing 

with offensive, inappropriate, or racist 

statements, or clothing that does not 

cover their bodies appropriately, may  

be dismissed for the day with penalty  

of an unexcused absence.

Printing Abuse

Use of the color printers will be 

monitored. Excessive use or abuse  

by an individual student will be 

addressed by administration and 

additional fees may be required.

Students’ Rights  

Students’ rights include, but are not 

limited to, the following: access to their 

college records, confidentiality regarding 

personal data, and the appeal of any 

grade they believe to be unfair. 

Conduct and Dismissal  

The school of advertising art reserves 

the right to permanently dismiss any 

student whose conduct is detrimental: 

to the learning environment within the 

classroom, to the well-being of fellow 

students and/or faculty members, 

or to the appearance or structure of 

the college facility; or who otherwise 

displays conduct detrimental to his/her 

own progress in learning and ultimate 

success in advertising art. Students  

may also be dismissed for exhibiting 

poor progress, financial delinquency,  

or excessive absenteeism. In the event 

that dismissal becomes necessary,  

saa will adhere to the approved  

refund policies.
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In general, sexual harassment is defined 

as any unwanted sexual remark, any 

unwanted physical touching, and 

unwanted exposure to sexual materials. 

Anyone who feels they have been the 

victim of sexual harassment should 

report the incident to the president or 

counselor immediately. The school of 

advertising art will attempt to assist the 

victim in resolving any such situation.

All parties will be informed of any actions 

taken. Perpetrators of sexual harassment 

may be subject to immediate dismissal.

Weapons Policy

The school of advertising art does 

not permit weapons of any kind on 

its campus, including the building, 

surrounding parking lot, and property. 

Bringing a weapon on campus will  

result in permanent dismissal.

Additional Security Policy

No recreational sports activities with 

frisbees, balls, etc. are permitted in the 

building due to potential injury to people 

and/or property. Students are advised to 

participate in such recreational activities 

away from the building in the grassy area 

on the east side of the property.

No paper cutters of any type or size  

are permitted at saa due to obvious 

safety concerns. 

No spray adhesives or fixatives are 

permitted inside the building or outside 

the building [sidewalks, green space, or 

in parking lot areas]. The obvious danger 

is the damage to the environment and 

the danger to any person inhaling such 

sprays. Also, the adhesives and fixatives 

cause damage to furniture and flooring, 

as well as to asphalt, blacktop, and 

grass. No airbrushing is permitted in the 

building or on the grounds of saa. It can 

possibly cause harm to persons as well 

as damage property.

Change of Policies

saa reserves the right to change its 

policies at any time. Policy changes that 

occur over the summer will be reviewed 

with new and returning students on the 

first day of class. When a policy change 

occurs during the school year, students 

will be informed of the change in writing, 

one week before the policy change goes 

into effect. Students will sign a form 

indicating that they have been informed 

of the policy change and it is the 

responsibility of the student to inform 

their parents or other interested parties.

Complaint/Grievance 
Procedure

The school of advertising art is licensed 

by the State of Ohio Board of Career 

Colleges and Schools. If a student feels 

that a complaint or concern has not 

been adequately addressed, he/she may 

follow this three-step procedure.

Internal Grievance Process

1. �Discuss the concern with  

an instructor.

2. �Discuss the concern with the 

President of saa.

3. �If after following steps 1 and 2, you 

still feel that your area of concern has 

not been adequately addressed, you 

may contact the Executive Director 

of the State of Ohio Board of Career 

Colleges and Schools, 35 East Gay 

St., Suite 403; Columbus, OH 43215-

3138, 614-466-2752, 877-275-4219.

Accrediting Commission of  
Career Schools and Colleges

The school of advertising art is 

accredited by the Accrediting 

Commission of Career Schools and 

Colleges. Colleges accredited by ACCSC 

must have a procedure and operational 

plan for handling student complaints. 

If a student feels that the college has 

not adequately addressed a complaint 

or concern after following the internal 

grievance process listed above, the 

student may consider contacting the 

Accrediting Commission. 

All complaints considered by the 

Commission must be in written form, 

with permission from the complainant[s] 

for the Commission to forward a copy 

of the complaint to the college for a 

response. The complainant[s] will be 

kept informed as to the status of the 

complaint as well as the final resolution 

by the Commission.

Please direct all inquiries to: 

Accrediting Commission of Career 

Schools and Colleges 

2101 Wilson Blvd., Suite #302 

Arlington, VA 22201 

703-247-4212

A copy of the Commission’s complaint 

form is available at the college and 

may be obtained by contacting the saa 

Director of Financial Aid.

Department of  
Veterans Affairs

saa is approved by the State Approving 

Agency for Veterans Training, Ohio  

State Department of Education, 

Columbus, Ohio.

Department of Veterans Affairs 

P.O. Box 4616 

Buffalo, NY 14240-4616 

GIBILL.va.gov, 888-442-4551

Anti-Discrimination Policy

saa does not discriminate against or 

deny admission to any person on the 

grounds of race, age, creed, color, sex, 

gender identity and expression, disability, 

religion, sexual orientation, or national 

origin. Reasonable accommodation will 

be made for persons with disabilities  

as required by applicable law.

Referral Assistance Policy 

There is help available to employees 

and students struggling with substance 

abuse. saa offers a completely 

confidential employee and student 

referral program. Contact Linda Potter, 

saa counselor, for further information  

on organizations providing counseling 

and/or treatment. Any student who is 

a drug or alcohol offender may have 

disciplinary action imposed by the 

college. These sanctions may include: 

mandatory counseling, mandatory 

attendance at a local treatment center, 

mandatory completion of a drug 

rehabilitation program, mandatory 

probationary period not to exceed one 

month, discharge from employment, or 

expulsion from college. Students should 

be aware that illegal drug trafficking and/

or possession may seriously affect their 

qualification for educational financial aid.

Campus Safety & Annual 
Security Report

The school of advertising art is required 

to provide the following information 

under the Federal Crime Awareness 

and Campus Security Act of 1990. This 

information is current as of July 26, 

2011. The term “campus” as used in 

the document refers to all saa property 

including the classrooms, offices, parking 

lot, and grounds. 

Any student, faculty, or staff member 

witnessing a crime or other emergency 

situation will immediately report the 

situation to the President of saa who 

will contact the proper authorities. If the 

President of saa is not available, students 

will report the situation to another faculty 

member who will then contact the 

proper authorities or call the Kettering 

Police [937-296-2555] or 911. 

In order to promote campus safety, 

students are allowed access to the 

campus only during regular business 

hours. The school of advertising art has 

no personnel designated as “Security 

Personnel” and has no special working 

relationship with State or Local Law 

Enforcement agencies. In the absence 

of school of advertising art personnel 

or faculty members, any student 

witnessing a crime on the school of 

advertising art campus should promptly 

and accurately report it to the Kettering 

Police. All students and faculty members 

are responsible for maintaining the safety 

of their own property and persons. 

Students are advised to mark all personal 

property with their name. Vehicles 

should be locked at all times. 

Theft of any property, removal of any 

materials from the library without being 

checked out, or any other actions or 

behaviors that violate the law, rights, or 

property of others may be grounds for 

immediate dismissal. This notice is the 

only time these issues will be addressed.

Number of arrests for the following 

crimes on campus during the current  

and previous two calendar years:

Liquor Law Violations: 0 

Drug Abuse Violations: 0 

Weapons Possessions: 0

The following list shows the number 

of reported incidences of the specified 

crimes on campus during the current  

and previous two calendar years.

Motor Vehicle Theft: 0 

Sexual Offenses: 0 

Rape: 0 

Robbery: 0 

Murder: 0  

Aggravated Assault: 0 

Burglary: 0

The school of advertising art does  

not recognize any off-campus student 

organizations and thus does not monitor 

or report any criminal activity other  

than that occurring on the school  

of advertising art campus.

All students are required to read the 

school of advertising art’s Drug Free 

School and Workplace Policy. The only 

exceptions to this policy are events for 

saa alumni and/or professionals. Only 

individuals who are 21 or older and who 

can provide valid, legal documentation 

may consume alcohol.

Federal law requires all colleges  

to publish a policy dealing with sex 

offenses. The school of advertising 

art, inc. does not condone and will not 

tolerate the commission of any sexual 

or criminal offense. The school of 

advertising art advises all students to 

remain alert at all times and to be aware 

of their surroundings. If at any time you 

feel unsafe in or upon entering any of 

the listed campus areas, notify a staff 

member and they will escort you to your 

destination on campus. Any student 

or staff member witnessing or who 

experiences a sexual offense or assault 

is advised to immediately report the 

situation to the president or counselor 

who will contact the proper authorities. 

Students also have the right to contact 

the police directly in case of a sexual 

offense and may have a staff member 

assist them in doing so. Students 

wishing additional education material 

on rape awareness, acquaintance rape, 

and other forcible and non-forcible 

sex offenses are encouraged to call 

Montgomery County’s Victim Witness 

Program at 937-225-5623. Victims of 

sexual assault may meet with the saa 

counselor or receive off-campus mental 

health assistance by contacting a local 

mental health service organization.

Sexual Harassment Policy

In addition to the above, the school of 

advertising art does not condone and  

will not tolerate sexual harassment.  
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Credits

Concept and Design

Jessica Barry [saa President, Creative 

Director, and alum]  

Photography

John Rossi and Perry Edwards  

[saa instructors]

Printing

Progressive Printers

DIRECTIONS

Directions to saa

From the North

I-75 South to US 35 East to I-675 South. 

Exit at Wilmington Pike [Exit 7]. Turn 

right [north] on Wilmington Pike and go 

2 miles. Turn left on East David Road. 

Turn right on Hempstead Station to enter 

parking lot on right.

From the South

I-75 North to I-675 North to Wilmington 

Pike [Exit 7]. Turn left [north] on 

Wilmington Pike and go 2 miles. Turn 

left on East David Road. Turn right on 

Hempstead Station to enter parking  

lot on right.

From the East

I-70 or US 35 West to Dayton to I-675 

South. Exit at Wilmington Pike [Exit 7]. 

Turn right [north] on Wilmington Pike and 

go 2 miles. Turn left on East David Road. 

Turn right on Hempstead Station to enter 

parking lot on right.

From the West

I-70 or US 35 East to Dayton to I-675 

South. Exit at Wilmington Pike [Exit 7]. 

Turn right [north] on Wilmington Pike and 

go 2 miles. Turn left on East David Road. 

Turn right on Hempstead Station to enter 

parking lot on right.

Bus Routes

Greater Dayton RTA Route 23 

conveniently stops at the corner of  

East David Road and Hempstead Station, 

directly in front of saa. Find route  

and schedule information at 

greaterdaytonrta.org. 

Greater Dayton RTA leads the region 

in public transportation options. All 

RTA vehicles are climate-controlled, 

clean and comfortable, and every bus 

includes wheelchair lifts and bike racks. 

Destination and route signs are easy to 

read and all major stops are announced. 
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